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Total News reaches 
more people:

Consistent and 
‘guaranteed’ scale.

Every week 19 million 
Aussies read news across 
printed newspapers and/or 
online - that’s more than 
Aussies who drink coffee! 
And certainly more than any 
other media channel

Total News engages 
more often:

News remains relevant all day, 
every day, with news 
delivering almost 70 million 
interactions per week 

Australians are
reading more news

Australians are engaging with 
news longer (237 minutes 
per week; +20%)



Note: The above is an example only and does not represent the full list of news entities within Australia. “Total news” is Australians aged 14+ reading news (print) and/or news (digital) – whether ad 
supported or not. Digital news therefore includes Australian publishers’ news websites/apps, Apple news and non-Australian owned news. It also includes ABC news and Google news.

There’s

liketotal
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97%

Source: Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, n=65,321



Source: Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, n=65,321

Consuming milk

Listening to radio

Eating fresh vegetables

That’s more than…

Drinking coffee

Reading news



Total news: 19M

Facebook: 17M

Radio: 16M

SVOD: 16M

YouTube: 15M

Outdoor: 11M

Source: Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, n=65,321



Audience (millions)

Source: Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, n=65,321



Annual growth in news 
readership by State

+2.4%

+4.9%

+2.1%

+1.1%

-1.0%

-0.4%

+0.8%

Source: Roy Morgan July 2020 to June 2022
Base: Australians aged 14+, n=130,294



14-34 35-54 55+
94% 99% 98%
6.6M 6.6M 7.3M

Monthly readership

97%
10.1M

96%
10.4M

by gender

by age group

by annual 
household income

$ $$ $$$ $$$$

95% 97% 97% 98%

4.6M 5.4M 4.4M 6.1M

by capital cities vs. country

97%
13.5M

96%
7.0M

Source: Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, n=65,321



Total news

59.5% 71.6%

on the

31.3%

Source: Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, “Read news in the last 7 days (print or digital)“, n=59,452
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Source: Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, “Read news in the last 4 weeks (print or digital)“, n=63,595

Readership by news format

Total news

20.5M

Both
11.6M



Source : Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, “Total prefer newspapers (print or digital)”, n=17,743

Time of day readers prefer 
to read total news

54%

28%

17%

to good



Source: Roy Morgan July 2021 to June 2022; Roy Morgan MediaPlanner was used to simulate the weekly number of impressions across print newspapers and news websites (incl. Apple News).
Base: Australians aged 14+ “Read news in the last 7 days (print or digital)“, n=59,452



7 Titles

6 Titles 

5 Titles 

4 Titles 

3 Titles 

2 Titles 

1 Title 

Source: Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, “Read news in the last 4 weeks (print or digital)“, n=63,595
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Total news            Digital            Print

spending

Source : Roy Morgan July 2020 to June 2022 
Base: Australians aged 14+, “Read news in the last 7 days (print)“, n=118,026 



all 7 Categories 

6 Categories 

5 Categories 

4 Categories 

3 Categories 

2 Categories 

1 Category 

RANK NAME

Source: Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, “Read news in the last 4 weeks (print or digital)“, n=63,595





Readership is

Source : Roy Morgan December 2019 to June 2022
Base: Australians aged 14+, “Read news in the last 4 weeks (print or digital)“, n=126,879



Reach to age 14+ 97% 97% 96% 94% 99% 98% 97% 96%

Population 14+ 100% 21.2 10.4 10.8 7.0 6.7 7.5 15.0 6.2 

Total news 97% 20.5 10.1 10.4 6.6 6.6 7.3 13.5 7.0 

News (digital) 92% 19.6 9.7 9.9 6.4 6.5 6.7 13.0 6.6 

News (print) 59% 12.6 6.5 6.1 3.3 3.8 5.5 8.2 4.4 

Newspaper inserted 
magazines (NIMs)

22% 4.6 2.3 2.3 1.0 1.3 2.3 3.3 1.3 

Source: Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, n=65,321



Source: Roy Morgan July 2021 to June 2022 
Base: Australians aged 14+, “Read news in the last 7 days (print)“, n=29,885

When? How frequent? How long? 



titles

Source: Roy Morgan July 2021 to June 2022
Base: Australians aged 14+, “Read news in the last 4 weeks (print or digital)“, n=63,595




