Aussies (aged
14+) read news
(96%) every month.
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Australians consume
19.7M news digitally each

month

le) Engage with both
57 /O printed and digital
news each month
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of Total News readers

700/ read 3+ special interest
(o categories on top of

general, breaking news

Leading Categories

Property - 68%

Sport — 61%

Lifestyle & Health — 58%
Entertainment & Culture — 52%
Business & Finance — 48%
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Unbeatable
staying power

500/ of consumers are heavy
O users, the highest of any

media channel

Total News readership remains stable
at high levels, as consumer confidence
plummets 20pp since Apr'20

6 in 10 pay for written
news content
Paying readers are 20% more likely

than the general population to be
homeowners and big spenders

Total News over indexes with
‘super NEOs’. They are:

motre likely than the
average Australian to earn
over $250,000 per year

more likely to invest and
spend their money compared
to other demographics

more likely than the general
population to read Total News
over mainstream media
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