Aussies (aged
18.3M 14+) read news
(82%) each WEEK.
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Australians consume
news digitally each
month

Read both digital and
print news each
month

Homegrown news
doubles extended reach
beyond the home state.
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News readers read 3+
special interest
categories on top of
general, breaking news

Top Categories

Property — 66%

Sport — 55%

Lifestyle & Health — 53%
Entertainment & Culture — 49%
Business & Finance - 46%

Engaging ‘ready to
buy’ audiences

High end auto intenders trust News
Publishing more than any other news
source for their decision making.

Travel enthusiasts are highly engaged
news consumers, not just for travel but
overall

News readers are paying
for access and 92% more
likely to read 5 or more
content categories.

Paying news readers are 24% more likely
than the general population to be
homeowners and 25% more likely to be
big spenders

On average, they hold 2X level of wealth
greater than average Aussie ($168K in
savings/ investments vs $76K)
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