News for everyone Eyes with wallets
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categories are: Publishing more than any other more_likely to read
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Property: 70%
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Aussies (aged
, 14+) read news

More Aussies access and connect to 2x
diverse content daily by reading,
surpassing listening or watching
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Source: Roy Morgan Single Source, April 2024 to March 2025. All audience data is based on monthly readership averaged over the last 12 months, unless otherwise stated. p—
ranas

Base: Australians aged 14+, n= 69,305
Digital audiences use Roy Morgan iris
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